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This book balances the behavioral and database aspects of customer relationship management, providing
students with a comprehensive introduction to an often overlooked, but important aspect of marketing
strategy.

Baran and Galka deliver a book that helps students understand how an enhanced customer relationship
strategy can differentiate an organization in a highly competitive marketplace. This edition has several new
features:

Updates that take into account the latest research and changes in organizational dynamics, business-to-●

business relationships, social media, database management, and technology advances that impact CRM
New material on big data and the use of mobile technology●

An overhaul of the social networking chapter, reflecting the true state of this dynamic aspect of customer●

relationship management today
A broader discussion of the relationship between CRM and the marketing function, as well as its●

implications for the organization as a whole
Cutting edge examples and images to keep readers engaged and interested●

A complete typology of marketing strategies to be used in the CRM strategy cycle: acquisition, retention,●

and win-back of customers

With chapter summaries, key terms, questions, exercises, and cases, this book will truly appeal to upper-level
students of customer relationship management. Online resources, including PowerPoint slides, an
instructor’s manual, and test bank, provide instructors with everything they need for a comprehensive course
in customer relationship management.
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From reader reviews:

Wayne Hause:

The book Customer Relationship Management: The Foundation of Contemporary Marketing Strategy make
you feel enjoy for your spare time. You need to use to make your capable considerably more increase. Book
can being your best friend when you getting strain or having big problem with your subject. If you can make
studying a book Customer Relationship Management: The Foundation of Contemporary Marketing Strategy
being your habit, you can get a lot more advantages, like add your capable, increase your knowledge about a
few or all subjects. It is possible to know everything if you like open up and read a guide Customer
Relationship Management: The Foundation of Contemporary Marketing Strategy. Kinds of book are a lot of.
It means that, science e-book or encyclopedia or some others. So , how do you think about this book?

Raymond Hernandez:

A lot of people always spent their particular free time to vacation or perhaps go to the outside with them
loved ones or their friend. Did you know? Many a lot of people spent these people free time just watching
TV, as well as playing video games all day long. If you wish to try to find a new activity this is look different
you can read any book. It is really fun to suit your needs. If you enjoy the book you read you can spent the
whole day to reading a reserve. The book Customer Relationship Management: The Foundation of
Contemporary Marketing Strategy it is rather good to read. There are a lot of individuals who recommended
this book. These people were enjoying reading this book. If you did not have enough space to bring this book
you can buy often the e-book. You can m0ore very easily to read this book through your smart phone. The
price is not too costly but this book possesses high quality.

Rose Warfield:

Why? Because this Customer Relationship Management: The Foundation of Contemporary Marketing
Strategy is an unordinary book that the inside of the reserve waiting for you to snap it but latter it will
surprise you with the secret the item inside. Reading this book close to it was fantastic author who else write
the book in such incredible way makes the content on the inside easier to understand, entertaining technique
but still convey the meaning totally. So , it is good for you for not hesitating having this nowadays or you
going to regret it. This unique book will give you a lot of advantages than the other book have such as help
improving your proficiency and your critical thinking means. So , still want to hold up having that book? If I
had been you I will go to the publication store hurriedly.

Penny Risley:

In this age globalization it is important to someone to obtain information. The information will make you to
definitely understand the condition of the world. The fitness of the world makes the information quicker to
share. You can find a lot of sources to get information example: internet, magazine, book, and soon. You can
view that now, a lot of publisher that will print many kinds of book. The actual book that recommended to



your account is Customer Relationship Management: The Foundation of Contemporary Marketing Strategy
this guide consist a lot of the information in the condition of this world now. That book was represented how
can the world has grown up. The vocabulary styles that writer use to explain it is easy to understand.
Typically the writer made some analysis when he makes this book. Here is why this book appropriate all of
you.
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